
   
 

  

REQUEST FOR QUOTATION (RFQ) AUTHORISATION FORM FOR GOODS/SERVICES  

MBDA 06046 PROVISION FOR STORYTELLING, MARKETING AND COMMUNICATION CAMPAIGN 
PARTNER 

DATE REQUESTED 27 AUGUST 2026  

DEPARTMENT MARKETING 

PROJECT NAME PROVISION FOR STORYTELLING, MARKETING AND COMMUNICATION 
CAMPAIGN PARTNER 

DETAILED 
DESCRIPTION AND 
/ SPECIFICATIONS  

1. PURPOSE & BACKGROUND  

The Mandela Bay Development Agency (MBDA), a municipal entity of the Nelson 

Mandela Bay Municipality is mandated to drive urban regeneration and 

development in Nelson Mandela Bay. In support of this mandate, the MBDA seeks 

the services of a development and impact storytelling/ marketing and 

communication campaign partner to work alongside its marketing team in the 

planning, execution, and implementation of up to seven storytelling campaigns as 

well as other marketing related activities. 

Campaigns are expected to rely primarily on MBDA’s own media platforms and 

designed to live mainly in digital spaces (such as social media, newsletters, and 

websites), bolstered by carefully chosen supporting channels. Certain campaigns 

include additional activations. The appointed agency must therefore be able to 

show the ability to maximise impact. 

The objective of this work is to support: 

- Brand – Mandela Bay Development Agency 

- Brand - Nelson Mandela Bay Science and Technology Centre 

- Brand - St Peter’s Rainbow Village 

- Brand - The Tramways Building 

 



 

 

 

 The partner agency will be a thinking partner, collaborating with the MBDA to 

support the planning and prioritizing of campaigns within the available budget and 

distribute resources effectively between the different functions. In addition, 

storytelling will focus on: 

- Regeneration and development objectives 
- Social mission 
- Legacy and impact 
- Future visioning 

Depending on internal capacity and the requirements of each campaign, the 
partner may provide either full execution support or guidelines and toolkits that 
enable MBDA staff to implement campaigns directly. 
 
To ensure effective collaboration, the partner must please have a local (NMB-
based) representative or team available as a point of contact, able to view sites, 
attend meetings, and interact directly with the organization’s marketing team. 
 
 
A compulsory briefing meeting will be held at the Mandela Bay Development 
Agency (MBDA) offices, Tramways Building, Corner    Lower Valley Road & South 
Union Street, Gqeberha, alternatively bidders can join via Microsoft teams on 
Wednesday, 02 September 2026 at 11h00. The onus is on bidders to ensure that 
they join on time. Prospective bidders joining the meeting after 11:15 will not be 
allowed to tender. 
 
The link to the MS Teams meeting is below: 
 
https://teams.microsoft.com/meet/394126889510609?p=QEzpbX9fWyVyCMGzrn 
 
Meeting ID: 394 126 889 510 609  
Passcode: ct2389jz 
 

2. SCOPE OF WORKS  

The services are required for the MBDA Office and its managed sites in Gqebera. 

The appointed service provider will collaborate directly with the MBDA marketing 

team and will be expected to provide the following activities: 

Storytelling Campaign Strategy & Planning: 
 

• The appointed agency will work with the MDBA marketing team on 
ideation, campaign strategy, research and planning. 

• There will be collaboration to scope and prioritize campaigns, as well as to 
refine existing campaign concepts and messaging. 

https://teams.microsoft.com/meet/394126889510609?p=QEzpbX9fWyVyCMGzrn


 

 

Creative Development: 
 
The appointed agency will be responsible for all work related to: 

• creative design, 

• graphic design and layouts, 

• branding application and adaptation, 

• social media design and content creation, 

• photography, editing and video production, 

• the development of creative templates, 

• copywriting and research support, 

• management of any other collateral items or production associated with a 
campaign. 

The partner agency should have the ability to adapt and extend an existing brand 

identity into fresh and innovative campaign assets. 

The assets should be provided to the MBDA in a suitable format, and open artwork 

should be made available on completion of the campaign. 

Production and Implementation: 
 
• The partner agency should support the development of rollout plans and 
timelines, provide media planning support where applicable, and support 
campaign rollouts and activations. 
• Physical collateral production and bookings will also be handled by the partner 
agency. 
• Digital assets should be optimized. 
 
Guidelines & Toolkits: 
 
• Where applicable, develop frameworks for campaign execution (for example, 
post types, content structures). 
• Supply editable templates for internal use. 
• Support MBDA marketing staff in applying guidelines effectively. 
 
Monitoring & Reporting: 
 
• Post‑campaign reports with insights and recommendations. 
• Analytics and performance tracking 

Collaboration & Local Presence: 
 
• Provision of a local (NMB-based) representative or team as a point of contact. 
• Site visits, meetings, and direct interaction with MBDA marketing staff. 

 



 

 

The service provider should be able to respond to communication requests within 

24 hours of engagement. Representatives should be available for regularly 

scheduled in-person meetings and site visits. At times, in-person meetings and site 

visits will be required at short notice or same day.   

For urgent or quick turnaround requests, the service provider should please 

provide a clear delivery plan and evidence of a network of production suppliers 

that minimises or eliminates delivery costs for the MBDA. The production network 

should also ensure the efficient turnaround of items, including in the event of 

requests for production at short notice, or emergencies. 

 

2.1 TIMELINES & DURATION 

The contract duration is aligned with MBDA’s campaign calendar and budget 

availability.  

 

3. MINIMUM REQUIREMENTS  

Bidders must provide the following information to be considered for evaluation: 

• A comprehensive company profile demonstrating industry experience in 

storytelling campaigns. 

FAILURE TO PROVIDE THE ABOVE LISTED MINIMUM REQUIREMENT WILL DEEM 

YOUR BID NON-RESPONSIVE 

4. FUNCTIONALITY CRITERIA 

Bidders will be assessed against the functionality criteria detailed in Annexure A 

below and bidders must submit the documents / information required. Bidders 

must score a minimum of 70 out of 100 points to be deemed technically 

competent. Bidders who score less than 70 points will be deemed non-responsive 

and will not proceed to the Price and Specific Goals evaluation stage. 

5. PRICING REQUIREMENTS   

Bidders must provide an indication of cost ranges for the following functions: 

• Ideation / strategic planning per hour 

• Design per hour 

• Photography per hour 

• Videography per hour 

• Video production per hour 

• Voice over per hour 

• Copywriting per hour 

• Editing per hour 



 

 

 

CLOSING DATE: FRIDAY, 04 SEPTEMBER 2026                             TIME: 16:00 

EVALUATION 

CRITERIA 

The quotes will be evaluated on the 80/20 price and specific goals as per MBD 6.1 
attached.  

PAYMENT FOR 

SERVICES 

Payment will be issued after the goods have been delivered or the service has 

been rendered and deemed to be satisfactory.   

Payments will be made within 30 days from receipt of a valid invoice, 
accompanied by a statement of account. 

GENERAL 

CONDITIONS 

1.1. All prices must be exclusive of Value Added Tax (VAT). 

1.2. All prices will be evaluated exclusive of VAT. 

1.3. It is compulsory for all potential suppliers to be registered on the Central 

Supplier Database. 

1.4. The MBDA reserves the right not to accept the lowest or any quotation and 

no reason to the acceptance or rejection of quotation will be furnished. 

SCM Listing Criteria and returnable document requirements: 

1. Full CSD Report 

2. Valid BBBEE certificate 

3. Declaration for service of the state – MBD4 

4. Municipal Billing clearance certificate or Municipal Statement of account 

or a lease agreement. 

5. Certificate of Independent Bid Determination (MBD9) 

6. Proof of banking details 

1.5. Quotations to be valid for 60 days from closing date  

1.6. The MBDA SCM policy will apply. 

CONTACT PERSON Name: Zoleka Magingxa 
Email: formal.quotes@mbda.co.za  
Tel: 041 811 8200 

ANY ADDITIONAL  

REQUESTS/ 
COMMENTS  

Service providers must ensure the following is adhered to:        

 

1. All queries must be sent only in writing to formal.quotes@mbda.co.za, quoting 
the quote reference number. 

2. All quotes must be submitted via email to formal.quotes@mbda.co.za 
quoting the quote reference number. 

 

 

 

mailto:formal.quotes@mbda.co.za
mailto:formal.quotes@mbda.co.za
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ANNEXURE A 

FUNCTIONALITY CRITERIA SCORE SHEET 

CRITERIA POINTS 

1. RELEVANT EXPERIENCE 

Submission of a company profile demonstrating a minimum of 2 years of experience 
in conceptualizing and manging digital spaces (such as social media, newsletters, and 
websites), bolstered by carefully chosen supporting channels with a case study of an 
impact or developmental storytelling campaign. 

• 3 or more reference letters for similar successfully executed campaigns within 
a limited budget – 30 Points 

• 2 reference letters for similar successfully executed campaigns within a 
limited budget -20 Points 

• 1 reference letter for similar successfully executed campaigns within a limited 
budget – 10 Points 

• No reference letter – 0 Points 

30 

2. CREATIVE QUALITY 
Creative portfolio showing proof of original multimedia storytelling creation (i.e 1. 
social media content design, 2. video production, 3. graphic design, 4. copywriting, 
5. high-impact PR copy). 
 

• Portfolio that covers all five (05) elements – 40 Points 

• Portfolio that covers four (04) of the 5 elements – 35 Points 

• Portfolio that covers three (03) of the 5 elements– 30 Points 

• Portfolio that covers two (02) of the 5 elements– 20 Points 

• Portfolio that cover one (01) of the 5 elements – 10 Points 

• No submission of portfolio- 0 Points. 

40 

3. PROJECT MANAGEMENT 
Submission of a clear project workflow, execution timeline framework, and key 
personnel qualifications (CVs) assigned to run the storytelling campaigns. 
 

• Project workflow with clear logical process highlighting major production 
dependencies for executing the storytelling campaign from initiation to 
closeout. - 5 Points 

• CVs for the assigned Strategist showing relevant certification and technical 
experience to deliver campaign projects – 5 Points 

• CVs for the assigned Creative Lead showing relevant certification and 
technical experience to deliver campaign projects – 5 Points 

20 



 

 

• Resource plan outlining team roles, responsibilities, and back-up 
personnel – 5 Points. 

• No submission – 0 Points. 
 
 

4. AGENCY OVERVIEW 

Operational overview demonstrating the agency capacities and ability to interface in 
person with the MBDA marketing team. 

• Evidence of owning or having guaranteed access to necessary high-end 
production equipment and software – 5 Points 

• A clear communication protocol detailing how the team will facilitate face-to-
face progress meetings, strategy workshops, and rapid-response creative 
changes – 5 Points. 

• No submission – 0 Points. 
 

10 

TOTAL FUNCTIONALITY SCORE 100 

 

MINIMUM THRESHOLD REQUIRED TO PASS: 70 POINTS 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

MBD 4 

 
DECLARATION OF INTEREST 

 
1. No bid will be accepted from persons in the service of the state¹. 
 
2. Any person, having a kinship with persons in the service of the state, including a blood relationship, 

may make an offer or offers in terms of this invitation to bid.  In view of possible allegations of 
favouritism, should the resulting bid, or part thereof, be awarded to persons connected with or related 
to persons in service of the state, it is required that the bidder or their authorised representative 
declare their position in relation to the evaluating/adjudicating authority.  

 
3 In order to give effect to the above, the following questionnaire must be completed and submitted 

with the bid. 
 

3.1  Full Name of bidder or his or her representative:……………………………………………..  
 

3.2  Identity Number: ………………………………………………………………………………….  
 
 3.3  Position occupied in the Company (director, trustee, hareholder²):………………………..  
 

3.4  Company Registration Number: ……………………………………………………………….  
 

3.5  Tax Reference Number:…………………………………………………………………………  
 

3.6  VAT Registration Number:   ……………………………………………………………………  
 

3.7  The names of all directors / trustees / shareholders members, their individual identity  
numbers and state employee numbers must be indicated in paragraph 4 below. 

 
3.8   Are you presently in the service of the state?                                                     YES / NO 

 
3.8.1  If yes, furnish particulars. ….…………………………………………………………… 

 
…………………………………………………………………………………………….. 

 
¹MSCM Regulations: “in the service of the state” means to be – 

(a) a member of – 
(i) any municipal council; 
(ii) any provincial legislature; or 
(iii) the national Assembly or the national Council of provinces; 
 

(b) a member of the board of directors of any municipal entity; 
(c) an official of any municipality or municipal entity; 



 

 

(d) an employee of any national or provincial department, national or provincial public entity or 
constitutional institution within the meaning of the Public Finance Management Act, 1999 (Act No.1 
of 1999); 

(e) an executive member of the accounting authority of any national or provincial public entity; or 
(f) an employee of Parliament or a provincial legislature. 

 
² Shareholder” means a person who owns shares in the company and is actively involved in the 
management of the company or business and exercises control over the company. 

 
3.9     Have you been in the service of the state for the past twelve months? ………YES / NO 

 
 3.9.1  If yes, furnish particulars.………………………...……………………………………..  
 
               …………………………………………………………………………………………….  
 

3.10   Do you have any relationship (family, friend, other) with persons  
 in the service of the state and who may be involved with  
 the evaluation and or adjudication of this bid? …………………………………  YES / NO 

 
   3.10.1  If yes, furnish particulars. 

 ……………………………………………………………………………… 
  ……………………………………………………………………………… 
 

3.11    Are you, aware of any relationship (family, friend, other) between  
 any other bidder and any persons in the service of the state who  
 may be involved with the evaluation and or adjudication of this bid?                YES / NO  

 
3.11.1  If yes, furnish particulars 

………………………………………………………………………………… 
……………………………….……............................................................  

 
3.12   Are any of the company’s directors, trustees, managers,  

principle shareholders or stakeholders in service of the state?                         YES / NO 
 

  3.12.1  If yes, furnish particulars. 
  ………………………………………………………………………………. 
  ………………………………………………………………………………. 
 

3.13   Are any spouse, child or parent of the company’s directors 
          trustees, managers, principle shareholders or stakeholders  

in service of the state?                                                                                        YES / NO 
 
  3.13.1  If yes, furnish particulars. 

………………………………………………………………………………. 
………………………………………………………………………………. 

 



 

 

3.14   Do you or any of the directors, trustees, managers,  
principle shareholders, or stakeholders of this company 
have any interest in any other related companies or  
business whether or not they are bidding for this contract.                                 YES / NO 

 
3.14.1  If yes, furnish particulars: 

…………………………………………………………………………….. 
…………………………………………………………………………….. 

 
4. Full details of directors / trustees / members / shareholders. 
 

Full Name Identity Number State Employee 
Number 

 

   
 

   
 

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 

  

 
 
 

 …………………………………..                           …………………………………….. 
                  Signature                                                                    Date 

 
 
 

 ………………………………….                         ……………………………………… 
                 Capacity                                                               Name of Bidder 

 
 
 



 

 

MBD 6.1 
 

PREFERENCE POINTS CLAIM FORM IN TERMS OF THE PREFERENTIAL PROCUREMENT REGULATIONS 2022 
 
 

This preference form must form part of all tenders invited.  It contains general information and serves as a 
claim form for preference points for specific goals.  
 
NB: BEFORE COMPLETING THIS FORM, TENDERERS MUST STUDY THE GENERAL CONDITIONS, 

DEFINITIONS AND DIRECTIVES APPLICABLE IN RESPECT OF THE TENDER AND PREFERENTIAL 
PROCUREMENT REGULATIONS, 2022 

 

 
1. GENERAL CONDITIONS 

1.1 The following preference point systems are applicable to invitations to tender: 

- the 80/20 system for requirements with a Rand value of up to R50 000 000 (all applicable taxes 
included); and  

- the 90/10 system for requirements with a Rand value above R50 000 000 (all applicable taxes 
included). 
 

1.2 To be completed by the organ of state 

  

a) The applicable preference point system for this tender is the 80/20 preference point system. 
 

 
1.3 Points for this tender (even in the case of a tender for income-generating contracts) shall be 

awarded for:  
(a) Price; and 

(b) Specific Goals. 

 

1.4 To be completed by the organ of state: 

The maximum points for this tender are allocated as follows: 

 POINTS 

PRICE 80 

SPECIFIC GOALS 20 

Total points for Price and SPECIFIC GOALS  100 

 

1.5 Failure on the part of a tenderer to submit proof or documentation required in terms of this tender 
to claim points for specific goals with the tender, will be interpreted to mean that preference points 
for specific goals are not claimed. 



 

 

1.6 The organ of state reserves the right to require of a tenderer, either before a tender is adjudicated 
or at any time subsequently, to substantiate any claim in regard to preferences, in any manner 
required by the organ of state. 

 

2. DEFINITIONS 

(a)  “tender” means a written offer in the form determined by an organ of state in response to an 
invitation to provide goods or services through price quotations, competitive tendering process or 
any other method envisaged in legislation;  

(b) “price” means an amount of money tendered for goods or services, and includes all applicable 
taxes less all unconditional discounts;  

(c) “rand value” means the total estimated value of a contract in Rand, calculated at the time of bid 
invitation, and includes all applicable taxes;  

(d) “the Act” means the Preferential Procurement Policy Framework Act, 2000 (Act No. 5 of 2000).   
 

3. FORMULAE FOR PROCUREMENT OF GOODS AND SERVICES 

 

3.1. POINTS AWARDED FOR PRICE 
 

3.1.1   THE 80/20 PREFERENCE POINT SYSTEMS  

 A maximum of 80 points is allocated for price on the following basis: 
  

 𝑃𝑠 = 80 (1 −
𝑃𝑡−𝑃𝑚𝑖𝑛

𝑃𝑚𝑖𝑛
)  

 Where 

 Ps = Points scored for price of tender under consideration 

 Pt = Price of tender under consideration 

 Pmin = Price of lowest acceptable tender 

 

B-BBEE Status Level of 
Contributor 

Number of Points 

1 10 

2 9 

3 7 

4 6 



 

 

5 4 

6 3 

7 2 

8 1 

Non-compliant Contributor 0 

 

4. POINTS AWARDED FOR SPECIFIC GOALS  

 

4.1. In terms of Regulation 4(2); 5(2); 6(2) and 7(2) of the Preferential Procurement Regulations, 
preference points must be awarded for specific goals stated in the tender. For the purposes of this 
tender the tenderer will be allocated points based on the goals stated in table 1 below as may be 
supported by proof/ documentation stated in table 1 below:  

 

Table 1: Specific goals for the tender and points claimed are indicated per the table below.  

Note to tenderers: The tenderer must indicate how they claim points for each preference point system.)   

The specific goals 
allocated points in terms 
of this tender 

Number of 
points 

allocated 

(80/20 
system) 

(To be 
completed 

by the organ 
of state) 

Number of 
points 

claimed 
(80/20 
system) 

(To be 
completed 

by the 
tenderer) 

Required proof for specific goals 
claimed 

B-BBEE status 
contributor 

 

10  B-BBEE certificate confirming B-
BBEE level status contribution 

Enterprise located within 
the Nelson Mandela Bay 
municipal area 

5  Detailed CSD registration report 
demonstrating supplier address 
information together with 
municipal statement of account or 
lease agreement or billing 
clearance certificate 



 

 

Enterprise owned by 
black women 

3  Detailed CSD registration report / 
detailed B-BBEE certificate 
demonstrating black women 
ownership 

Enterprise owned by 
black youth 

2  Detailed CSD registration report / 
detailed B-BBEE certificate 
demonstrating black youth 
ownership 

TOTAL POINTS 20   

 

 DECLARATION WITH REGARD TO COMPANY/FIRM 
 
4.2. Name of company/firm…………………………………………………… 

4.3. Company registration number: …………………………………………………………... 

4.4. TYPE OF COMPANY/ FIRM 

 Partnership/Joint Venture / Consortium 

 One-person business/sole propriety 

 Close corporation 

 Public Company 

 Personal Liability Company 

 (Pty) Limited  

 Non-Profit Company 

 State Owned Company 
[TICK APPLICABLE BOX] 

 
4.5. I, the undersigned, who is duly authorised to do so on behalf of the company/firm, certify that the 

points claimed, based on the specific goals as advised in the tender, qualifies the company/ firm 

for the preference(s) shown and I acknowledge that: 

i) The information furnished is true and correct; 

ii) The preference points claimed are in accordance with the General Conditions as indicated in 
paragraph 1 of this form; 

iii) In the event of a contract being awarded as a result of points claimed as shown in paragraphs 
1.4 and 4.2, the contractor may be required to furnish documentary proof to the satisfaction 
of the organ of state that the claims are correct;  

iv) If the specific goals have been claimed or obtained on a fraudulent basis or any of the conditions 
of contract have not been fulfilled, the organ of state may, in addition to any other remedy it 
may have – 

 



 

 

(a) disqualify the person from the tendering process; 

(b) recover costs, losses or damages it has incurred or suffered as a result of that 
person’s conduct; 

(c) cancel the contract and claim any damages which it has suffered as a result of 
having to make less favourable arrangements due to such cancellation; 

(d) recommend that the tenderer or contractor, its shareholders and directors, or 
only the shareholders and directors who acted on a fraudulent basis, be 
restricted from obtaining business from any organ of state for a period not 
exceeding 10 years, after the audi alteram partem (hear the other side) rule has 
been applied; and 

(e) forward the matter for criminal prosecution, if deemed necessary. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

………………………………………. 

SIGNATURE(S) OF TENDERER(S) 

 

SURNAME AND NAME:  ………………………………………………………. 

DATE:   ……………………………………………………… 

ADDRESS:  ……………………………………………………… 

……………………………………………………… 

……………………………………………………… 

……………………………………………………… 

 



 

 

                            ___________________________________________________________________ 
CERTIFICATE OF INDEPENDENT BID DETERMINATION (MBD9)  

         ___________________________________________________________________ 
 
I, the undersigned, in submitting the accompanying Proposal in relation to _________________ 
 
______________________________________________hereby make the following statements that I 
certify to be true and complete in every respect: 
 
I certify, on behalf of: _______________________________________________________ that: 
(Name of Applicant) 
 
1.  I have read and I understand the contents of this Certificate; 
 
2.   I understand that the accompanying Proposal will be disqualified if this Certificate is found not to 

be true and complete in every respect; 
 
3.   I am authorized by the Applicant to sign this Certificate, and to submit the accompanying proposal, 

on behalf of the Applicant; 
 
4.  Each person whose signature appears on the accompanying Proposal has been authorized by the 

Applicant to determine the terms of, and to sign, the Proposal, on behalf of the Applicant; 
 
5.  For the purposes of this Certificate and the accompanying Proposal, I understand that the word 

“competitor” shall include any individual or organization, other than the Applicant, whether or not 
affiliated with the Applicant, who: 

 
(a)  has been requested to submit a Proposal in response to this RFP; 
(b) could potentially submit a proposal in response to this RFP, based on 

their qualifications, abilities or experience; and 
 

(c)  provides the same goods and services as the Applicant and/or is in the same line of business 
as the Applicant. 

 
6.  The Applicant has arrived at the accompanying Proposal independently from, and without 

consultation, communication, agreement or arrangement with any competitor. However, 
communication between partners in a joint venture or consortium will not be construed as 
collusive bidding. 

 
7. In particular, without limiting the generality of paragraphs 6 above, there has been no consultation, 

communication, agreement or arrangement with any competitor regarding: 
 

(a)  prices; 
(b) methods, factors or formulas used to calculate prices; 
(c)  the intention or decision to submit or not to submit, a Proposal; 



 

 

(d)  the submission of a Proposal which does not meet the specifications and conditions of the 
Proposal; or 

(e)  submitting a Proposal with the intention not to win the award. 
 
8.  In addition, there have been no consultations, communications, agreements or arrangements with 

any competitor regarding the quality, quantity, specifications and conditions or delivery particulars 
of the improvements to which this Proposal relates. 

 
9.  The terms of the accompanying Proposal have not been, and will not be, disclosed by the Applicant, 

directly or indirectly, to any competitor, prior to the date and time of the official opening of 
proposals or the awarding of the contract. 
 

10. The Applicant (including any individual Applicant), and no member of the Applicant (if the Applicant 
is a Close Corporation), and no director and/or shareholder of the Applicant (if the Applicant is a 
Company), and no Trustee and/or beneficiary of the Applicant (if the Applicant is a Trust), and no 
person, including juristic persons (and including such juristic person’s members, directors and/or 
shareholders, trustees and/or beneficiaries) having an interest in any Joint  Venture Vehicle or 
Consortium constituting the Applicant has any interest in any competitor. 

 
11.  I am aware that, in addition and without prejudice to any other remedy provided to combat any 

restrictive practices related to bids, proposals and contracts, proposals that are suspicious will be 
reported to the Competition Commission for investigation and possible imposition of administrative 
penalties in terms of section 59 of the Competition Act No. 89 of 1998 and or may be reported to 
the National Prosecuting Authority (NPA) for criminal investigation and or may be restricted from 
conducting business with the public sector for a period not exceeding ten (10) years in terms of the 
Prevention and Combating of Corrupt Activities Act No. 12 of 2004 or any other applicable 
legislation. 
 
 
 

_______________________                                                                             ___________________ 
Signature                                                                                                              Date 
 
 
 
_______________________ 
Name of Applicant 
 

 

  



 

 

_______________________________________________________________________ 
DECLARATION OF BIDDER’S PAST SUPPLY CHAIN MANAGEMENT PRACTICES (MBD 8) 

________________________________________________________________________ 
 

1 This Municipal Bid Document must form part of all Bid invited.   
 

2 It serves as a declaration to be used by municipalities and municipal entities in ensuring that 
when goods and services are being procured, all reasonable steps are taken to combat the 
abuse of the supply chain management system.  

 
3 The Bid of any Bidder may be rejected if that Bidder, or any of its directors have: 

 
a. abused the municipality’s / municipal entity’s supply chain management system or 

committed any improper conduct in relation to such system; 
b. been convicted for fraud or corruption during the past five years; 
c. willfully neglected, reneged on or failed to comply with any government, municipal or other 

public sector contract during the past five years; or 
d. been listed in the Register for Bid Defaulters in terms of section 29 of the Prevention and 

Combating of Corrupt Activities Act (No 12 of 2004). 
 

4 In order to give effect to the above, the following questionnaire must be completed and 
submitted with the Bid. 

Item Question Yes No 

4.1 Is the Bidder or any of its directors listed on the National Treasury’s 
Database of Restricted Suppliers as companies or persons prohibited 
from doing business with the public sector? 
(Companies or persons who are listed on this Database were informed 
in writing of this restriction by the Accounting Officer/Authority of the 
institution that imposed the restriction after the audi alteram partem 
rule was applied). 
 
The Database of Restricted Suppliers now resides on the National 
Treasury’s website(www.treasury.gov.za) and can be accessed by 
clicking on its link at the bottom of the home page.  
 

Yes 
 

 
 

No 
 

 

4.1.1 If so, furnish particulars: 
 
 

4.2 Is the Bidder or any of its directors listed on the Register for Bid 
Defaulters in terms of section 29 of the Prevention and Combating of 
Corrupt Activities Act (No 12 of 2004)?  
The Register for Bid Defaulters can be accessed on the National 
Treasury’s website (www.treasury.gov.za) by clicking on its link at the 
bottom of the home page.  
 

Yes 
 

No 
 

http://www.treasury.gov.za/
http://www.treasury.gov.za/


 

 

4.2.1 If so, furnish particulars: 
 

4.3 Was the Bidder or any of its directors convicted by a court of law 
(including a court of law outside the Republic of South Africa) for fraud 
or corruption during the past five years? 
 

Yes 
 

No 
 

4.3.1 If so, furnish particulars: 
 

Item Question Yes No 

4.4 Does the Bidder or any of its directors owe any municipal rates and 
taxes or municipal charges to the municipality / municipal entity, or to 
any other municipality / municipal entity, that is in arrears for more 
than three months? 
 

Yes 
 

No 
 

4.4.1 If so, furnish particulars: 
 
 

4.5 Was any contract between the Bidder and the municipality / municipal 
entity or any other organ of state terminated during the past five years 
on account of failure to perform on or comply with the contract? 
 

Yes 
 

No 
 

4.7.1 If so, furnish particulars: 
 
 

  
________________________________________________________________________ 

 
CERTIFICATION 

________________________________________________________________________ 
 
I, THE UNDERSIGNED (FULL NAME) ………….…………..……………………………..…… 
 
CERTIFY THAT THE INFORMATION FURNISHED ON THIS DECLARATION FORM TRUE AND CORRECT. 
 
I ACCEPT THAT, IN ADDITION TO CANCELLATION OF A CONTRACT, ACTION MAY BE TAKEN AGAINST ME 
SHOULD THIS DECLARATION PROVE TO BE FALSE. 
 
 
………………………………………...       ……..………………………….. 
Signature        Date 
 
 
…………………………………………    ………………………………. 
Position        Name of Bidder 
  



 

 

BIDDERS DETAILS (PLEASE COMPLETE IN FULL) 
  

  

 
 
QUOTE REFERENCE NUMBER:  …………………………………………………….. 
 
 
REQUEST FOR QUOTE FOR:   …………………………………………………….. 
 
NAME OF BIDDER :      …………………………………………………….. 
 
CSD SUPPLIER NO. :                MAAA…………………………………………… 
 
COMPANY REGISTRATION NO.:  …………………………………………………….. 
 
CONTACT PERSON :               ………………………………………………………. 
 
TELEPHONE NO. :    ………………………………………………………  
 
EMAIL ADDRESS :   ………………………………………………………. 
 
PHYSICAL ADDRESS :   ………………………………………………………. 
 
      ………………………………………………………. 
 
      ………………………………………………………. 
 
      ………………………………………………………. 
 
 
 
 
 
 
 
 

 

 

  

 



  P s = 80  ( 1 −   P t − P   m i n ⁡   P   m i n ⁡  )

